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School of Communication & Information 

Department of Communication 
Mediated Communication 

04:192:354:01 
Fall 2015 

SCI-212, Tuesdays & Thursdays 1:10pm–2:30pm 
 
 
Instructor:  Allie Kosterich 
Office hours:  Mondays 4pm-6pm, or by appointment 
Office location:  SCI Annex, 192 College Avenue, Room 102 
Contact:  allie.kosterich@rutgers.edu 
 
IA:   Katie Best 
Office hours:  Thursdays, 11am-12:30pm 
Office location:  SC&I Student Lounge 
Contact:  catbest2@gmail.com   
 
Course website: http://sakai.rutgers.edu/, F15: Mediated Communication  
 
 

Course Overview 
Mediated communication refers to interactions involving traditional and new media forms and 
devices— ranging from mass media, like television, radio, and newspapers, to new technologies 
like the Internet, mobile phones, text messaging, and so on. We communicate via, with, and 
about these media in so many aspects of our everyday lives that they are deeply embedded in the 
ways we make and maintain family and social relationships and how we learn about and 
understand our world.  
 
In this course, we engage with the core theories and research of the field to better understand the 
nature and effects of communication processes, and the social, cultural, and economic and 
political impact of communication technologies. In the process of exploring the role of mediated 
communication in modern society, we will delve into some of the social questions and issues 
where these theories have helped to illuminate, explain, or advance our understanding of how 
people live and interact with communication technologies. Through the readings and class 
discussions, we will explore how existing and new personal communication technologies 
facilitate and change interpersonal interactions in various contexts. 
 
 

Course Objectives 
21st Century Challenges: 

• Analyze the degree to which forms of human difference shape a person's experiences of 
and perspectives on the world. 
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• Analyze the relationship that science and technology have to a contemporary social issue. 
 
Cognitive Skills & Processes/Writing & Communication: 

• Communicate complex ideas effectively, in standard written English, to a general 
audience. 

• Communicate effectively in modes appropriate to a discipline or area of inquiry.  
• Analyze and synthesize information from multiple sources to generate new insights. 

 
Areas of Inquiry: 

• Explain and assess modern communication phenomenon in terms of advanced 
communication theories.  

•  Understand and apply theories regarding the effects of new technology on communication 
processes and on the organization of modern society.  

• Apply concepts about human and social behavior to lived experiences with various media. 
 
 

Course Expectations & Requirements 
Attendance/Participation:  
Students are expected to attend ALL classes. Attendance is more than just showing up. You are 
expected to be on time for class and to attend for the full class time. If you expect to miss one or 
two classes, please use the University absence reporting website (https://sims.rutgers.edu/ssra/) 
to indicate the date and reason for your absence. An email will automatically be sent to me from 
this system. Note that if you must miss classes for longer than one week, you should contact a 
dean of students to help verify your circumstances. 
 
It is University policy to excuse without penalty students who are absent from class because of 
religious observance, and to allow the make-up of work missed because of such absence. 
However, students are required to let me know as soon as possible about necessary absences for 
religious observances. Students will be responsible for making up missed work by an amended 
due date or the work will be considered incomplete.  
 
Two unexcused absences will be permitted. For each class missed after this, five points will be 
deducted from your final grade unless permitted otherwise via the University reporting system. 
While your mere presence for a class activity doesn’t constitute substantive participation, 
participating in class questions and exercises does require your presence.  
 
Late Work:  
I do not accept late work unless you have a valid excuse (e.g., extreme illness or family 
emergency). Because most of your work will be turned in via Sakai, this means that if your 
assignment is due at noon, at 12:01pm your assignment is late. There is a minimum of a 10% 
penalty for all work turned in late. If work is not made up within 3 days of the due date the 
student will receive 0 points. No work will be accepted after the final day of class. Additionally, 
in-class activities cannot be made up.  
 
Technical Problems:  
Technical problems (such as power outages, erased/lost disks, downed systems and networks, 
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malfunctioning printers, etc.) are not legitimate excuses for late or missing work. Always make a 
back up copy of your work and be sure to leave yourself enough time to complete assignments –
including printing. SC&I IT Services offers help with a variety of technology problems. They are 
located in the SC&I Building in Room 120 (first floor), tel: 848.932.5555.   
 
Communication:  
I expect and encourage you to communicate with me about any concerns you may have during 
this course. If you do not understand a concept, have questions about an exam or assignment, or 
have something happening in your life outside of class that is or may affect your classroom 
performance, come and talk to me as soon as possible. Proactive communication with your 
professors is a critical part of your education and I encourage you to take advantage of it. If my 
office hours are not at a time when you are available, email me to set up an appointment.  
**If you have questions about your grades on any exams, or assignments, please contact Katie 
first and make an appointment to speak with her. I will consider concerns regarding grades only 
when she has first reviewed your inquiry.  
 
On Email:  
Since much of your communication with me is “mediated,” this course is an opportunity to hone 
these communication skills:  

• The subject line should always begin with “COMM 354.”  
• Use full sentences and proper grammar.  
• Clearly word your questions; the more information you provide, the more helpful and 

timely my response can be.  
• Sign your emails with your FULL name.  

 
Technology in the Classroom:  
You are welcome to use laptops in class, provided that you are using them to take notes and they 
are not distracting you (or others) from classroom discussion. Barring an exceptional 
circumstance cleared with me in advance, cell phones are to be on vibrate or silent mode and 
placed in your bags (not on your desks) for the entire class period. Failure to comply with either 
of these requirements will adversely affect your participation grade. 
 
 

Course Assignments 
Class Participation (10 points): 
You are expected to have completed readings listed under each meeting prior to that lecture and 
to be prepared to contribute to discussions. Participation points will be awarded based on your 
engagement with the material and your contributions to conversations during class meetings. 
Respecting and actively supporting your classmates when they are presenting their projects in 
class is also a factor in your participation grade. Class participation may include the occasional 
quiz or in-class assessments/activities, at the instructor’s discretion.  
 
Exams (50 points total; 25 points each):  
There will be two exams given in class. If you’ve attended lectures, completed the readings, and 
thought about how our discussions apply to current events and everyday processes, you will be 
well prepared. Exam 1 will take place on Thursday, October 8 and Exam 2 will take place on 
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Thursday, November 19. Note that there will be no makeup exams – if you have to be absent 
on the day of an exam, you must arrange a time in advance to take the exam. There are no 
exceptions to this policy. 
 
Communication your Identity Website Assignment (15 points): 
This assignment is designed as an opportunity for you to engage with identity development in a 
mediated setting, as well as provide you with a tangible course takeaway. The goal is for you to 
create a personal website that you can actually draw upon in your future as a communication and 
working professional. We will use sites that are FREE, and are designed so that people with NO 
technological knowledge can create websites. Once you are creating your site, you can make 
your own artistic choices about how to organize it. Just make sure it’s easy to navigate. A link to 
your personal website must be uploaded to Sakai by Tuesday, October 27 at noon. More details 
on this assignment will be provided in class. 
 
Course Project (25 points total: project presentation – 5 points, project – 20 points) 
During the semester there will be a final project that you will complete in groups of 4-5. You 
will complete a group paper that asks you to do research based on our readings and class 
discussion, and your group will be required to present your findings in class as well. Details for 
the project will be discussed during class in advance of the due date, and detailed instructions 
will be handed out and posted online on Sakai for your reference. The final paper must be 
uploaded to Sakai by Tuesday, December 1 at noon. Presentations will take place during class.  
 
 

Grading Policy 
Please note that it is necessary to complete ALL assignments and exams to pass the course. 
 
Rutgers SCI allows the following standard grades: A, B+, B, C+, C, D, and F. An F is used for 
failing work or for a student who has stopped attending class without formally withdrawing. 
Final Grade: Your final grade will be determined by summing scores on all assignments 
completed during the semester. Final grades will be assigned according to the following scale:  

A   (90-100 points) 
B+ (87-89.9 points) 
B   (80-86.9 points) 
C+ (77-79.9 points) 
C   (70-76.9 points) 
D   (60-69.9 points) 
F   (0-59.9 points) 

 
Katie Best is your first point of contact for discussing your grades. Please do not come to me 
until you have first discussed any grading questions or issues you have with her.  
 
All grades are final. Please do not ask to have your grade changed for reasons other than 
mathematical error. Applying subjective standards after the fact invalidates the standards applied 
to the entire class and is unfair to every student. 
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Students with Disabilities: 
Students with disabilities (both short- and long-term) who wish to have appropriate 
accommodations in this class must do so through Rutgers Disabilities Services Office and/or the 
Dean of Students of the school. Please bring me the necessary documentation as early in the 
semester as possible so that we can work together to accommodate your needs. 
 
Academic Integrity: 
The consequences of academic dishonesty are very serious. Rutgers’ academic integrity policy 
can be reviewed at http://academicintegrity.rutgers.edu/understand.shtml 
Academic integrity means, among other things, that you will:  

• Develop and write all of your own assignments. 
• Show in detail where the materials you use in your papers come from.  
• Create citations whether you are paraphrasing authors or quoting them directly. 
• Keep your eyes on your own work during exams. 
• Not fabricate information or citation in your work.  

If you are not sure about any issue related to plagiarism, please come to discuss it with me. 
 
Other Resources:  
Rutgers has a Writing Program where students can obtain help with writing skills and 
assignments: http://plangere.rutgers.edu/index.html. I encourage students to take advantage of 
these tutoring services before handing in written work. 
 
Rutgers University Libraries offer numerous resources to assist students. Librarians can help 
guide you through research and reference tools. A series of LibGuides can be found at the 
following site: http://libguides.rutgers.edu/index.php 
 
Health Services provides counseling on any issue you might be dealing with in your life. Also 
provides alcohol/drug rehabilitation, as well as psychiatric services.  
17 Senior Street College Ave  
61 Nichol Avenue Cook/Douglass  
tel: 848-932-7884 All campuses  
http://rhscaps.rutgers.edu/  
 
Rutgers Learning Centers provides support, tutoring, and training programs for students to 
promote their academic achievement: Tutoring, coaching, writing assistance and more.  
Kreeger Learning Center College Ave  
Loree Building, room 124 Cook/Douglass  
ARC Building, room 322 Busch  
Tillet Hall, room 111 Livingston  
tel: 848-445-0986 All campuses  
http://lrc.rutgers.edu/  
  
SC&I Related Information: A great deal of information is available on the SC&I website 
including course descriptions and details about all degree programs: http://comminfo.rutgers.edu/  
 
Other Student Services: http://nb.rutgers.edu/information/information-current-students  
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Course Schedule 
This schedule is subject to change at any time. In the event the schedule changes the instructor(s) 
will try and provide advanced notice. 
 
Required Text: Wright, K.B. & Webb, L.M. (Eds.). 2011. Computer-Mediated Communication 
in Personal Relationships. New York: Peter Lang Publishing.  
Note: This book is available at the campus bookstore, online retailers, and on 2-hour reserve at 
Alexander Library. Please note, if requesting through Rutgers library course reserves, you must 
provide the course name and/or number.  
This book is referred to as CMC later on the syllabus. 
 
All other readings are posted on the course Sakai site under the Resources tab. 
 
Date Topic What’s due? 

Unit 1. Understanding Mediated Communication 
1. September 1 Welcome & Intro  

 
2. September 3 Core Theories I 

 
Baym, N. (2010). Personal Connections in 
a Digital Age. Ch. 1 

September 8  No Class – Follow Monday schedule 
 

3. September 10 Core Theories II 
 

CMC Ch. 4 

Unit 2. Role of Mediation in Society: Influence and Effects 
4. September 15 Media and the Social 

Environment 
McDonald, D.G. (2009). Media use and the 
social environment. pg. 251-265 

5. September 17 Her (2014), part 1 CMC Ch. 17 
 

6. September 22 Media Evolution and Society Baym, N. (2010). Personal Connections in 
a Digital Age. Ch. 2 

7. September 24 Her (2014), part 2 CMC Ch. 13 
 

8. September 29 Media Influence I 
 

Turkle, S. (2011). Alone Together. 
Introduction.  

9. October 1 Media Influence II 
 

CMC Ch. 1 

10. October 6 Unit 2 wrap-up 
Exam 1 Review 

 
Come prepared with questions! 

11. October 8 EXAM 1 Bring RUID number, ID, pencils, and 
erasers. 

Unit 3. Relationships and Identity 
12. October 13 
 

Identity Development + 
Content Creation 

Livingstone, S. (2008). Taking risky 
opportunities in youthful content creation. 

13. October 15 Communicating Identity I 
 

CMC Ch. 3 

14. October 20 Self Presentation CMC Ch. 9 
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15. October 22 Communicating Identity II 

 
CMC Ch. 18 

16. October 27 Impression Management  
 

CMC Ch. 12 
Website link: submit to Sakai by noon 

17. October 29  Relational Maintenance 
 

CMC Ch. 6 

Unit 4. Mediated Support & Persuasion 
18. November 3 Civic Engagement 

 
CMC Ch. 14 

19. November 5 Social Inequalities  
 

Livingstone, S. and Helsper, E. J. (2006). 

20. November 10 Social Support 
 

CMC Ch. 7  

21. November 12 Mediated Advertising & 
Persuasion 

CMC Ch. 10 

22. November 17 Unit 4 wrap-up 
Exam 2 Review 

Come prepared with questions! 

23. November 19 EXAM 2 
 

Bring RUID number, ID, pencils, and 
erasers. 

24. November 24 
 

Group Projects - in class work session 

November 26  No Class – Happy Thanksgiving! 
 

25. December 1 Group project papers uploaded to Sakai by noon 
In-class project presentations  

26. December 3 In-class project presentations  
 

27. December 8 In-class project presentations  
 

28. December 10 In-class project presentations  
Wrap up/Where to from here?  

 


